INTRODUCTION
The concept of Corporate Social Responsibility (CSR) is not a new one but its focal point changes with the changing requirements of business and varying social needs. The concept of CSR was first mentioned in 1953 in the publication of "Social responsibilities of businessman" by William J.Bowen. However, the term CSR became only popular in the 1990s, when the German Beta Pharma Generic Pharmaceutical Company decided to implement CSR.
CSR is a concept whereby companies decide voluntarily to contribute to a better society and a cleaner environment. It is represented by the contributions undertaken by companies to society through its business activities and its social investment. CSR has been making an increasingly prominent impact in the Indian social system by supplementing development projects. But it is not a novel concept in India as its historical roots goes till the Vedic age.
Today Banking Sector growing larger and powerful than before. Various Non-government organizations put pressure on Banks to act responsibly towards their stakeholders. Thus, pressure has given rise to the concept named Corporate Social Responsibility [1] .
CSR also called corporate conscience, corporate citizenship, sustainable responsible business or others, is a concept that has become a standard part of most business models in the last decade. It is commonly defined as being the integration of issues of concern held by the wider society in companies' business models or operations, and their interactions with stakeholders, on a voluntary basis i.e. going beyond what is legislated or regulated for [2] .
The importance of corporate social responsibility has become an important issue for banks to address, ahead of corporate scandals in the beginning of this century which have had resulted in a slide in the level of trust that they used to enjoy [3] . Nowadays, many nationalized banks in India have created their individual brand image in the field of Corporate Social Responsibility (CSR) by taking various social initiatives in the era of social welfare and community development. The inventory contributions made by nationalized banks for economic growth in India have created their separate bodies towards financial growth [4] .
Banks are also engrossed with various commitments towards fulfillment of Corporate Social Responsibility (CSR) to manage its diverse roles in society, as producer, employer, customer and citizen in a responsible manner. How a Bank meets its corporate responsibility goals is influenced by its history, vision of the founder, culture, experience, philosophy and its laws and regulations. However, Banks are under enormous pressure from its stakeholders, investors and media along with its customers to carry out business in a socially responsible and ethical way [5] .
However, the challenge for the banking institutions is to determine a strong and innovative Corporate Social Responsibility strategy, which should deliver elevated performance in ethical, environmental and social areas. The banking institutions under this CSR concepts have recognized their responsibility towards the society and are making their contribution in the field of employment generation, education, health care, women welfare and women empowerment [6] . This article analyze the expectation of customers about CSR of banks according to the socio economic status.
LITERATURE REVIEW
To understand the concept of CSR and to know the existing research in CSR, the researcher made the detailed review in the field of CSR. That makes the research to know about the view on CSR clear. The following paragraphs about CSR, which are drawn for the existing literatures, are very useful to build the research methods for this study.
In India, the banking sector is showing interest in integrating sustainability into their business models but its CSR reporting practices are far from satisfaction. There are only a few banks which report their activities on triple bottom line principles [7] .
Basically, CSR is the contribution of organizations towards the betterment of the Society. CSR is an important part for all the organizations to practice with their work. CSR is the initiative of corporate so as to assess and take the responsibilities for the company's effect on environment and also the impact on the welfare of society [8] . A recent attention by consumers, workers, and government towards the concept of CSR was based on the idea that businesses exist not just for profit maximization. It is also recognized as a fundamental part of corporate marketing strategies in corporate identity article [9] Moreover, CSR has a great importance in today's business environment for socioeconomic developments and to contribute to the value of stakeholders' [10] .
The Indian banks are making efforts in the CSR areas but still there is a requirement of more emphasis on CSR. There are some banks which are not even meeting the regulatory requirements. The public sector banks have overall highest contribution in CSR activities. Private sector banks and foreign banks are still lagging in this area [11] . Most banks use CSR as a marketing tool to spread the word about their business [12] .
Banks are engaged in CSR activities mostly in the area of rural development, education, community welfare, women and children. There is a need for better CSR activities by the banks, which is possible by adding more and more social development issues link with corporate sector [13] . Customers have a positive approach towards corporate social responsibility. Very few customers are agreeing that CSR is a strategic tool for earning profit. Most of customers have given believe that CSR is a social responsibility tool and very helpful to solve the issues of society [14] .
Corporate Social Responsibility (CSR) positively influences customer satisfaction toward banking service quality [15] . Financial performance is a key motivator for banks to CSR [16] [17] . Impact of CSR on overall banking performance is significantly positive but individually it's different [18] . It is a tool to gain competitive advantage, has positive impact on employees' behavior, customers' behavior and in establishing a bank's image [19] . So, Implementation of CSR activity could help an organization to maintain its status in the eyes of its customers [20] . In addition, the demands for heightened levels of CSR in banks are being pressed worldwide due to increasing severe competitiveness and potential benefits given by CSR [21] .
The financial institutions which implements CSR in their operations to earn more profit for the long term periods [22] . Through CSR initiatives, the banks spread the awareness of education between the people and helping them by giving scholarship and providing the atmosphere of education for the people who are living in the villages [23] .
Corporate Social Responsibility (CSR) in banks has become a worldwide demand. Now a day, by recognizing CSR, banks from all over the world endorse programs of educational, cultural, and environmental, as well as health initiatives. Besides, there is a strong need for more research on CSR of banks. That ways, the researchers have chosen this study.
OBJECTIVES OF THE STUDY
The following are the objectives of the study.
• To analyze the socio economic status of the respondents.
• To examine the expectation of customers towards CSR of banks.
• To analyze the relationship between socio economic status and customer expectation on corporate social responsibility of banks.
• To offer suitable suggestions on the basis of findings of the study.
RESEARCH METHODOLOGY
This study is mainly planned to analyze the relationship between socio economic status and customer expectation towards corporate social responsibility of banks in Virudhunagar District. It is based on both primary and secondary data. The banking customers are large in number and it is not feasible to collect the data from all the banking customers from the study area. Therefore, it is decided to apply the sampling technique to study the current problem. The www.surveysystem.com is used to identify the sample size.
According to this website, 386 is identified as appropriate sample size. For the purpose this study, the population is divided into eight taluks such as Aruppukkottai, Kariapatti, Rajapalayam, Sattur, Sivakasi, Srivilliputur, Tiruchuli and Virudhunagar. Then the purposive sampling technique has been used to identify the sampling customers, proportionate to the population, from the taluks. The Table. 1 given below shows the taluk wise distribution of sample customers. The secondary data required for the study are collected from government reports, journals, books, bank records and websites. The collected data has been analyzed by using appropriate statistical tools like Percentage analysis, Reliability Test and Chisquare Test with the help of SPSS.
RESULTS AND DISCUSSION

SOCIO ECONOMIC STATUS OF THE RESPONDENTS
The Table. 1 shows that the socio-economic background of the customers in Virudhunagar district. It includes factors such as, gender, age, residential status, literacy level, educational qualification, occupation and monthly income and also shows a detailed report about the different account holder, period of transaction and category of bank. 
EXPECTATION OF CUSTOMERS TOWARDS THE CSR ACTIVITIES OF BANKS
The researcher has also examined the expectation of customers towards the CSR activities of banks in Virudhunagar district. The view of customers on the services of the banks may vary from person to person. The level of expectation of the customers is meant to indicate the extent to which the CSR activities to be done by the banks. During the survey, the researcher has collected the data relating to opinion regarding the expectations of customers about the CSR activities of banks. The level of expectation is determined by the score values calculated for 43 statements which are related to the activities done by the banks by adopting scaling technique, namely liker's five point scale. The reliability of the scale is tested with the help of Cronbach's Alpha test by using SPSS. The Table. 3 shows the details of opinion of the respondents about their expectations towards Corporate Social Responsibility activities of banks in Virudhunagar District. Note: SA -Strongly Agree; A -Agree; N -Neutral; DADisagree; SDA -Strongly Disagree
The Table. 3 discloses that majority of the customers agree with all the statements regarding the expectation of customers towards the CSR activities of banks, since, the percentage is high for "Agree" and " Strongly Agree" scales when compared to "Disagree" and "Strongly Disagree" scales.
In order to test the reliability of scale, Cronbach's Alpha Test is applied and the results are shown in Table. 4. Table. 4 it is clear that, the Cronbach's Alpha value of .920 indicates that the scale is considered highly reliable.
IDENTIFICATION OF LEVEL OF EXPECTATION OF CUSTOMERS TOWARDS CSR ACTIVITIES OF BANKS
The scores are aligned in the order of five for 'Strongly Agree', four for 'Agree', three for 'Neutral', two for 'Disagree' and one for 'Strongly Disagree'. The score value for every sample customers is obtained. The level of expectation has been classified into three categories, namely low level, medium level and high level of analytical purpose. While the score value of the respondent ≥ ( X -SD) and the score value of respondent ≤ ( X -SD) have been classified as high level expectation and low level expectation respectively and score values between ( X -SD) and ( X -SD) have been clarified as medium level expectation, X and SD are the arithmetic mean and standard deviation, which are calculated from the score values of 386 respondents. The arithmetic mean and standard deviation are 86.58 and 19.11 respectively. Table. 5 it is clear that out of 386 customers, 57 customers (14.77%) under the category of high level expectation, 273 customers (70.73%) come under the category of medium level expectation and the remaining 56 customers (14.50%) fall under the category of low level expectation.
SOCIO -ECONOMIC VARIABLES AND LEVEL OF EXPECTATION TOWARDS CSR ACTIVITIES OF BANKS: APPLICATION OF CHI -SQUARE TEST
In order to test the relationship between socio-economic variables, namely, gender, age, place of residence, literacy, educational status, employment, occupation, monthly income, type of account, period of transaction and category of having account and level of expectation towards the CSR activities of banks, the researcher has applied Chi-Square Test and framed the hypotheses that "there is no relationship between age, gender, place of residence, literacy, educational status, employment, occupation, monthly income, type of account, period of transaction and category of having account of the customers and their level of expectation towards the CSR activities of banks". The result is presented in the Table.6 and Table. 7. From the above table, we can study the relationship between the socio economic variables and level of expectation of CSR activities of banks with the help of Chi-Square Test. The ChiSquare Test result reveals that there is no relationship between literacy level, period of transaction and category of bank and their level of expectations towards the CSR activities of banks. Because, the P value is greater than the significant value at 5% level. Other socio economic variables are less than the significant value at 5% level. So, the there is a relationship between gender, age, place of residence, educational status, occupation, monthly income and type of account and their level of expectations towards the CSR activities of banks.
FINDINGS
To test the relationship between the socio-economic variables and their level of expectation of Corporate Social Responsibilities of banks, Chi-square test has been applied. The analysis reveals that most of the customers in Virudhunagar District have medium level of expectations towards Corporate Social Responsibility of banks. The Chi-square test reveals that there is no relationship between literacy level, period of transaction and category of bank and their level of expectations towards the CSR activities of banks. This study also reveals that there is a relationship between gender, age, place of residence, educational status, occupation, monthly income and type of account and their level of expectations towards the CSR activities of banks.
SUGGESTIONS
The following are the suggestions of the study.
• This study also reveals that there is a relationship between gender, age, place of residence, educational status, occupation, monthly income and type of account and their level of expectation towards the CSR activities of banks. Expectations of customer differ on the basis of socio economic profile and banking profile. Banks may consider or give extra benefits on the basis of potential customer profile.
• Provide special loans to differently disabled citizens, Give high interest against investment, Involve reduction of air pollutant, Charge minimum interest against loans are identified the high loading factors on the basis of the opinion of the customers about future expectations of banks towards CSR. In future the banks may take in to account for the above expectations of the customers and implement as early as possible.
CONCLUSION
CSR has become necessary for organizational health and wealth. It plays a role of supporter and facilitator in the journey that enterprises undertake to reach the peak along with highest ethical standards. It will help banks in their endeavors in serving the cause of society. It will also help the banks in evolving a suitable mechanism for implementing the CSR programmes and keep a close watch on their effects. Government was the principal shareholder and promoter of corporate social responsibility practices of every country in the world. The Various form of business organization was under took second part of CSR. Good CSR practices are essential for sustainable business. It generates long-term value to the stakeholders and the society in particular in full.
